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and also its capital city, Austin 
pulses with a live music scene 
that’s second to none. It’s home to 
the University of Texas with the 
nation’s fifth-largest enrollment 
of more than 52,000 students, cre-
ating a young, vibrant and highly 
educated metropolitan area. It’s 
also home to one of AREAA’s new-
est chapters, led by Ms. Jenny Cui.

The chapter fits perfectly into 
Austin’s emerging Asian commu-
nity. The Asian American pop-
ulation doubled between 2000 
and 2010 in Austin, according to 
U.S. Census Bureau data, and is 

projected to double in size again 
by the year 2020. In fact, the 
current Asian American popula-
tion stands at 6.8 percent in Travis 
County, more than 50 percent 
larger than the U.S. average.

Certainly, having one of the 
largest universities in the coun-
try helps, and with a growing 
international student enrollment 
rate, it helps to fuel the increase 
in the Asian American popula-
tion in Austin. But international 
students are not the only ones 
adding to the growth – the city’s 
vibrant technology sector is also 

driving the increase, as well as 
many Vietnamese Americans 
moving to Austin from Houston.

Despite the large numbers 
in Austin, the Asian Ameri-
can community is still fairly 
new. In 2012, officials broke 
ground on a brand new Asian 
American Resource Center in 
northeast Austin that is expect-
ed to open in the fall of 2013.

So AREAA’s entry into the Aus-
tin market 
should 
come as no 
surprise. 
AREAA is 
dedicated 
to promot-
ing Asian 
American 
home-
owner-

ship and being the voice of 
Asian American real estate in 
Austin, the U.S. and the world.

Ms. Jenny Cui is the founding 
president of AREAA’s Austin chap-
ter, which has about 25 members. 
She is a first-generation immigrant 
who first came to America in 1995 
to further her education after 
earning her bachelor’s degree in 
China. She received her master’s 
degree in information systems 
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Austin Market Trends

Jan 2012 Apr 2013 Change

Avg Home 
Price

$225,835 $309,855 +37%

Median 
Price

$179,900 $227,500 +26%

at Hawaii 
Pacific 
University 
in Hono-
lulu before 
moving to 
Seattle to 
work for 
Microsoft 
and Nokia. 

Ms. Cui 
has exten-
sive expe-
rience in 
technology, 
manufac-
turing and 
real estate. 
Prior to 
getting into 
real estate, 
she owned 
a company 
providing 
high-end 
architectur-
al accents 
to luxury 
homes and owned a manufac-
turing plant in China to support 
that end of the business. She 
moved to Austin in 2009 and 
works at Keller Williams, where 
she’s a member of the Institute 
for Luxury Home Marketing.

Ms. Cui is adamant on two 
fronts. First, she’s not in this 
alone. “There are so many 
wonderful people who help 
make AREAA what it is, both 
here in Austin and across the 
country. It’s not just me.”

And second, “Austin is really a 
spectacular place to live. We need 
to spread the word about Austin, 

not only in the U.S. but 
across the world, as 
well,” Ms. Cui explains.

Ms. Cathy Coneway, 
2013 chairman of the 
Austin Board of Real-
tors, attended AREAA 
Austin’s installation 
gala on March 29, 2013. 
“We’re very excited 
about AREAA and 
believe they’ll make a 
significant contribu-
tion to the Austin real 
estate market,” Ms. 
Coneway said. “We 
have 150 new people a 
day moving to Austin, 
driven by a hot job 
market and the success 
of the Austin Tech 
Live, our 
high-
tech 
incubator 
initiative. 
It’s attract-
ing a lot of new 

international talent, and they’ll 
need help in finding a place to 
live. AREAA helps to bridge the 
gap between Asia and Austin,” 
Ms. Coneway concluded. 

The Austin Board of Realtors 
has more than 9,000 members, 
and the housing market contin-
ues to improve. From January of 
2012 through April of 2013, the 
average home price increased 
from $225,835 to $309,855, a 37 
percent increase. The median 
price improved from $179,900 to 
$227,500, a 26 percent increase 
during the same time period. 
Inventory levels remain tight.

And although both AREAA 
and the Austin Board of Realtors 
are dedicated advocates for real 
estate in Austin, they’re not the 
only groups that are growing. 

The Greater Austin Asian 
Chamber of Commerce provides 
the oppor-
tunity for 
driving 
local 
growth for 
businesses 
with ties 
to Asia 
and Asian 
Amer-
icans. 
It came 
about as 
a result 

of a 
merger 

in 2012 between the Texas 
Asian Chamber of Commerce 
and the Austin Asian Ameri-
can Chamber of Commerce, 
and now presents a united 
front on Asian American 
commerce issues in the area.

So, what’s driving 
the Asian American and 
more general real es-

tate community in Austin? 
It’s a number of factors. 

In addition to education, 
Austin is also a prime technology, 
corporate and government center, 
creating jobs and entrepreneurial 
ventures throughout the area. 

Fortune 500 companies with 
headquarters or regional 
offices in Austin include 
Advanced Micro Devices, 
Apple, eBay, Google, IBM, 
Intel, Texas Instruments, 3M 
and Whole Foods Market. 

Dell’s worldwide head-
quarters are 
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We have 150 new 
people a day moving 
to Austin, driven by 

a hot job market 
and the success 

of the Austin Tech 
Live, our high-tech 
incubator initiative. 
It’s attracting a lot 

of new international 
talent, and they’ll 

need help in finding 
a place to live.

The Texas State 
capitol building 

in Austin
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in a suburb of Austin. 
It’s also a hotspot for tech-

nology startups, earning it the 
informal nickname “Silicon Hills”. 
Thousands of graduates from 
the University of Texas at Austin 
provide a steady source of new 
employees and ideas that help 
to fuel the technology, medical 
and professional segments.

Other companies based in 
Austin include Keller Wil-
liams Realty, Forestar Group, 
Sweet Leaf Tea Company, 
Golfsmith and Speak Social. 

Austin is also an emerging 
pharmaceutical and biotech 
hub with about 85 compa-
nies calling the area home.

The region’s rapid growth led 
Forbes magazine to rank Austin 
first in the their ranking of best 
big cities for jobs in 2012, and the 
Wall Street Journal also ranked the 

area No. 1 for growing businesses.
Fueling the growth is an 

exceptional higher education 
environment, led of course by the 
University of Texas. But other 
colleges add to the overall diversity 
and student counts. This includes 
St. Edward’s University, Austin 
Community College, Concordia 
University, Huston-Tillotson Uni-
versity, The Art Institute of Austin, 
the Austin Conservatory and a 
branch of Park University, along 
with several theological campuses.

Part of Austin’s charm and 
success comes from two ad-
ditional factors: its vibrant 
music and arts scene and its 
location in Central Texas.

Austin’s official slogan brands 
it the Live Music Capital of the 
World, with more music venues 
per capita than any other city in 
America. The city’s annual South 

by Southwest (SXSW) film/mu-
sic/interactive festival attracts an 
enormous audience, as does the 
Austin City Limits Music Festival. 
Additionally, the Austin Film Festi-
val is one of the most important in-
dependent film events in America. 

Its location in Central Texas 
is ideally situated for a capital 
city, with Dallas to the north, San 
Antonio to the south and Hous-
ton to the southeast – all within 
reasonable, drivable distances.

But Austin also maintains its 
own unique identity, probably 
best defined by bumper stickers, 
hats and T-shirts, with the local 
motto of “Keep Austin Weird”.  
It illustrates the diversity, music 
and love of everything eclectic, 
but it also helps to foster support 
of local independent businesses.

This playful funkiness is what 
keeps Austin young in spirit and 
such a great place to live, and goes 

well beyond the university pres-
ence. And it hasn’t gone unnoticed.

Austin was selected as the No. 2 
Best Big City in the “Best Places to 
Live” by Money magazine in 2006 
and No. 3 in 2009. In 2012 it was 
listed among the best 10 places 
to retire by CBS Money Watch.

So, what’s in store for Austin and 
AREAA? “We expect continued 
growth,” Ms. Cui explains, “both in 
the housing market and as an im-
portant Asian American resource.” 
And AREAA will help lead the way.

See the article on tapping the international student market on PAGE 18
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Photos from 
AREAA Austin's 
Installation

1. Cathy Coneway
2. The official 
ribbon-cutting
(L to R): Jim Park, 
Helena Suwono, 
Jenny Cui, Hong 
Lee and Angel 
Zhou
3. Melanie Owen 
Kennemann
4. Jim Park and 
Jenny Cui
5. Installation 
attendees
Photos: Angel Zhou


